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RAMPBOSS-USA to Debut New Vehicle Display Ramp at 90th NADA; Delivers 1st Heavy Duty “V2”; Stages Mustang GT500 at Ford HQ & Cadillac XLR For Sports Illustrated Super Bowl 41 Party.


COMMERCE TOWNSHIP, MI – RAMPBOSS-USA, the international manufacturer and marketer of the popular automotive retail vehicle display ramp exhibited its V1 system during the NADA 90th Convention/ Exposition in Las Vegas, Feb. 3-6, and release details for its second-generation “Heavy-Duty” V2 system.

RAMPBOSS has sold nearly 100 of these specialized vehicle display systems throughout the U.S., Canada, England and Australia in nearly 2 years. For the second consecutive year RAMPBOSS-USA literally shined under the intense media spotlight, as Sports Illustrated magazine chose a RAMPBOSS V1 to prominently feature a $100,000 Cadillac XLR outside a popular South Beach nightclub during the magazine’s 2007 Super Bowl Party in Miami. Last year two RAMPBOSS systems showcased General Motors vehicle’s outside the automaker’s “Hot Products” exhibit during Super Bowl XL in Detroit.

As a result of steadily increasing demand, good exposure anticipated at the NADA convention and recent happenings with the Super Bowl and other national events, RAMPBOSS-USA will double its production schedule, triple its shop space, and invest in new equipment to increase production time and maintain its world-class quality.

During the NADA Expo, RAMPBOSS-USA executives personally demonstrated its operation by manually adjusting the pose of a Cadillac XLR (provided courtesy of Sonic Automotive in Las Vegas) sitting atop the portable display ramp.  The V1 model is designed to maneuver vehicles weighing up to 5,800 pounds. 

 “We are progressing very methodically, and have learned much along the way,” said RAMPBOSS-USA President, G. Todd Stoney of his firm’s recent growth and national exposure. “We recently delivered our first heavy-duty version of the V1 design, the V2, that we affectionately call The BOSS.  Our first V2 belongs to Suburban Hummer in Troy, Michigan. Suburban Lamborghini bought our first powder-coated V1, then requested we produce a matching one for their Hummer store to display H1 & H2 lines.”

 “I’ve never been able to get our exotics off the ground, much less pose them any way I want,” said Matthew Vazana, general sales manager for the Suburban Collection Lamborghini/Bentley/Rolls Royce in Troy, Mich. “Both our RAMPBOSS V1 and V2 models exhibit exceptional quality, craftsmanship and work great for us in a variety of situations, and can withstand the Michigan weather.”

The patented displays look and operate identically, except the V2 is 25 percent larger to accommodate full size SUVs, or super luxury brands up to 9,000 pounds and up to a 147-inch wheelbase. Constructed of 100 percent galvanized steel, all RAMPBOSS displays are hand-built at Livernois Vehicle Development in Dearborn Heights, Mich.  The tire surfaces are equipped with a SlipNOT® brand substrate to provide superior tire traction and additional strength.  

Ultimate Customs of Dulles, Va. also purchased two displays that are being used at Koons-Tysons Toyota in Vienna, Va. “These ramps focus attention directly on our creations like nothing else,” said Ultimate President, Brian Dean. “We like the geometry and the polished aluminum diamond plating because it accentuates the “Ultimate” image we’re working to establish.” 

RAMPBOSS may have also found a niche among large exhibit builders and marketing production companies with automotive related clients.  Stoney said he was very pleased that SI would choose their vehicle display to showcase the XLR in front of the nation’s best-performing Cadillac dealers, who will get their first look at it while mingling among recording artists, movie stars, and sports celebrities during the VIP event.

“Clearly, having a presence at two consecutive Super Bowls is exciting” Stoney said. “It affirms what we have believed all along, that from an aesthetic level, our design is suitable for such high caliber events, but its functional portability provides our clients with presentation options they could have never before considered.”

Last year following the Super Bowl in Detroit, General Motors Creative Services, GM’s exhibits and events operation, packed up their V1 displays and shipped them to Las Vegas for nine months to help raise the profile of GM vehicles at a public test-drive facility called “The Drive” on the grounds of the Sahara Hotel.

Other auto manufacturers have taken note of the RAMPBOSS system. Ford Motor Co. used a V1 system to display a Mustang GT500 in front of its World Headquarters in Dearborn, Mich.

 “Like many of their clients I suspect, we prefer the clean and professional appearance of the RAMPBOSS to those erector set fashioned angle iron ramps we’ve used in the past.” said Dennis Schroller, general sales manager at Aztenhoffer Chevrolet in Victoria, Texas, another RAMPBOSS client. “We also like the ability to move it between our sister stores occasionally.”

Similar to the physics at play in a child’s teeter-totter, the RAMPBOSS patented twin ramp beams work on counterbalance and are controlled independently by manually twisting special heavy-duty turnbuckles to accomplish dramatic forward and back tilts.  The beams can also be set up to accomplish subtle left or right leans for countless points of view, within a wide range of motion.

The V1 and V2 models are priced competitively and meet engineering specifications for construction, operational strength, and reliability. Both are backed by a 100 percent satisfaction guarantee.  RAMPBOSS is exploring the potential of a V3 that would position full size pick up trucks and extended SUVs up to 170-inch wheelbase and 12,000 pounds.


“Dealers won’t fully appreciate our product, or understand its’ pricing, until they actually meet this thing head-on,” Stoney said. “We want to get dealers thinking about new and creative ways to bring attention to specific vehicles.  No matter if it’s on their front line, or at off-site events, our design provides uniquely strong impressions on the general public, and we feel contributes to brand’s integrity and emphasizes product value.” Stoney said.

More information and alternative photo selections at www.rampbossusa.com.
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